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Social Media 
Longform Captions

As the social media manager for VisitGreenvilleSC from 
2018-2021, Instagram was a crucial platform for reaching 
and supporting our business goals of influencing visitation 
to our destination. My platform strategy was simple and 
effective: let the destination to speak for itself through 
stunning user-generated visuals accompanied by short 
captions meant to spark engagement.

In reading about the potential of longform captions to yield 
higher engagement on Instagram, however, I began 
experimenting with writing feature stories in special cases 
when additional context in captions could enhance a 
post’s value. The benefits were beyond expectation:

1. Longform captions exceeded engagement 
benchmarks more often than not.

2. This approach opened the door to new ideas for 
series and campaigns exclusive to Instagram.

3. Content I wrote for these posts could be 
republished on our website, increasing our ROI.

This deck contains examples of posts that allowed me to 
tap into my journalism background to increase the value of 
my work in social media.
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INTERNATIONAL 
WOMEN’S DAY

Published March 8, 2021

Concept: Highlight women who 
significantly contributed to the story of 
Greenville’s history and those who are 
adding chapters to it today. In keeping 
our organization’s business goals in 
mind, I ensured each paragraph 
included a site or business location to 
visit during a trip to Greenville.
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BLACK HISTORY 
MONTH

Published Throughout 
February 2021

Concept: Honor, recognize and spotlight 
historic locations made significant by 
historic people in Greenville’s Black 
community. Locations featured in the 
series range from those so little-known 
that they rarely make it on visitor 
itineraries to those hidden in plain sight 
amid high-traffic areas.
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BLACK HISTORY MONTH
Published Throughout February 2021
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GREENVILLE 
A-TO-Z

Published Throughout 
Summer 2020

Concept: Like many industries, tourism 
was greatly impacted by COVID-19. As 
the early months of the pandemic wore 
on, our organization’s focus turned to 
aspirational tourism, positioning 
Greenville as the place to visit once it 
was safe to do so. To help inspire 
potential visitors, I created a campaign 
of posts that used the alphabet as a 
tour guide through two of Greenville’s 
draws: our rapidly-growing culinary 
scene and hidden gem attractions that 
aren’t found in brochures.

To add an extra touch to the 
alphabetical theme, each of the 26 
attractions posts and 26 food posts 
was playfully written applying ample 
amounts of appealing alliteration. 5



GREENVILLE A-TO-Z
Published Throughout Summer 2020
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GREENVILLE A-TO-Z
Published Summer 2020
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BRIDGES OF 
GREENVILLE 

COUNTY
Published Throughout 

November 2020

Concept: Greenville County is home 
to three historic bridges that are 
often must-see sites for tourists. It 
was only natural then that I’d use 
longform captions to take 
advantage of Historic Bridge 
Awareness Month — yes, it’s real — 
to share some of what makes each 
of these bridges so special and why 
they’re worth coming to see.
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BRIDGES OF GREENVILLE COUNTY
Published November 2020
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